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S1.5 trillion industry

10% of global GDP
Creates 1 in every 11 jobs globally

Sustained growth in last 7 years- predicted if continue will see 1.8 billion
traveller each year by 2030.

Cruise -S117 billon economic impact for cruise —more than combined GDP of
many countries

S38B in wages —approximately 1 million in direct employment in cruise

Average spend of $104 passenger and crew $S77—St Maarteen $119 and
Puerto Rico

Cruise passenger spend average 4.38 hours ashore-some as much as 8 hrs

Source : Business Researc h &Economic Advisors (BREA) 2015 study Economic contribution of Cruise Tourism to the Destination Economies




2017 PASSENGER CAPACITY SNAPSHOT

2017 = 25.3 Million Passengers Expected to Cruise
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VIAJUR VIARRE] | 2012 2013] 2014 2015 2016| %CH. ® Caribbean/Bahamas 33.7%
USA 11972.7 | 12,3299 | 13,3255 14,1335| 146309| 3.5% }- Mediterranean 18.7%
CANADA 30574 30759( 32770| 34241| 33066 -3.4% - Europe w/o Mediterranean 11.7%
EUROPE 46006 ( 459.8| 48706| 5060.1| 56346 11.4% 5‘).:. v.‘ | Asia 9.2%
| |
CARIBBEAN 15526 15683 15494 16532| 17121| 3.6% .0' ” . s Australia/New Zealand/S. Pac 6.1%
SOUTH AMERICA 1,3935( 1530.7| 1,7446| 2021.9| 1,808.1| -10.6%| ,:%. WEg) - Alaska 4.1%
V@AY
OTHER 1,549.6 17025 18612 | .8%| ¢ i South America 2.7%
Source Caribbean Tourism Organization '. - I |
& ™ 7 o' O ., Crgld 1 e = O
| UNITED STAT ESL".:Q’?.‘-"' B 5"};‘,‘."’7{1’: ‘)ft.o o udoeksi o o
: . @ X AL @) S @Y%t U RN VIR AR MENIS A 26 7
FAE R S North * (:5" 3‘. SOe 4. o By CHINA ® 9 0g0 4
ic Ocean ,&~\ ~.. T e t'_c aceat (:iu.v ST @ ‘ ‘s\.': ‘.f."f'l‘l_\‘:’[.'.ﬁlf\ Y ¢ ~ ® \‘J Pacifl
=% SR o [y a8 RS B  ogn
.’ ) e .’ .”* 8. 0 T AN A } ) .,,L ABLA- ® @ _(NDIA MY AN A .N. e
~ J.). ‘o LA ) ®) '.\M'.“' " " _NIGER ‘ ] @ .. e e ~ ®
0% o ('.»'go LS (g TNy (SUDAN @ ek 00 9 ) 6> vm.a'."nm -
> &9 "VENE2 Y Ors e AN @ : - o® P
e, 1,0 O oA LA o ¥ %o (o°
CJ e':' !. ONEEA .‘ ® 'S © ®
%'g) @@ o, -~ iy (C . 0. 0518, FiT@l®
() 0' ; @ B T M .;) L Indian Ocean 280, .th.b.a. ®
i : ’ . MNOULE™SG =) = X X
o g o UTH AMESCICRRNCRIN - it S O
- = 50010 o o S SxhAbiAY (O N IBIA g/m A o)) eo® ._.. 39 &
Pacific Ocean ' ® 2 2 @ ®.stiT e e AUSTRALIA "oSSe
o0 .° oee’ 8,0 >~ ®

S .
I

.'. R ® Source: www.whatsinport.com; FCCA Cruise Indusgry Overview



http://www.whatsinport.com/

WHAT INFLUENCES MILLENNIALS
AND MATURES TO SELECT A CRUISE®

LEISURE

ITINERARIES

AFFORDABIITY

CLOSENESS TO HOME

FAVOURABLE WEATHER

CULTURE

HEALTH TOURISM

SECURITY



HREATS/RISK
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> Geopolitical Risk —heighten Security/Safety of Passengers
and infrastructure

» Mature offerings in some destinations—requiring major
investments

» Competition among destinations similarity in offerings

» High capital cost to upgrade and build new infrastructure
without guarantee arrangements with lines

O CRUISE

o —

MORE PRIVATE ISLANDS
ON CRUISE ITINERARIES

In 2017, cruise lines offer ports on a total
of seven private islands.

» Lines increase investments in the destinations

» Increase Competition from cruise lines

» High percentage of cruise passenger and spend
remains on board.

» Lines earns from off board excursions which—
reduces economic benefit to locations.



OPPORTUNITIES TO INCREASE CRUISE TOURISM

» Technology and innovation --online surveys social media etc.

» Partnering with lines for port investment — helps to manage
market risks

» Better marketing of ports and attractions —regionally and globally.

» On port attractions for ‘off duty crew’ when in port —1/3 of total
passenger represent crew —

» Increase homeport —where feasible greater benefit than stop over
passenger —use airport as well as hotels ---2-3 nights vs. average
4.5 hours.

» Invest more our people —training, exposure.



OPPORTUNITIES TO INCREASE CRUISE TOURISM

» Gastronomy - negotiate with lines to use more of our local food on
board vessels benefit Agriculture and economy

» Improving shore-side experiences with better integration of culture
—maximize greatest asset—our people..

» Focus on developing community based tourism —creating more of
our own crafts.

» Increase utilization of facility during non-peak season
» Integration of services —ports and attractions ---

» Promote Environmental Tourism —natural resources —Green Port.
Port sustainability.




1.7M passengers
520 ship calls
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JAMAICA'S STORY
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Tourism both cruise and very important to Jamaica
1 in 4 direct jobs in Jamaica and significant to GDP

Investing more in community based tourism —through Rural
Economic Development Initiative —REDI

Reduce harassment through social intervention—engaging and
investing in community development programs.

Planned investment of over USS60m to rehabilitate facilities
improve aesthetic, security and safety —through technology
integration —

Investment objective —more customers, increase passenger and
S/Line spend. Green and sustainable port.
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Elva Williams-Richards
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